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MASS COMMUNICATION & JOURNALISM
Paper - 11

Note : This paper contains fifty (50) objective type questions, each question carrying two (2)

1.

marks. All questions are compulsory.

According to Charles Pierce, sign
stands for its
(A) need
(C) deviation

(B) correction
(D) object

When communication is studied, the

number of levels of problems
identified by Shannon and Weaver are
(A) two (B) three

(C) four (D) five

Ferdinand de Saussure was, in his
analysis, concerned only with

(A) indices (B) entropy
(C) associations (D) symbols

Common sense assumptions are
preferred to read meanings in media
messages by

(A) environmentalists

(B) sociologists

(C) technologists

(D) linguists

Name the channel that was launched
by March 14, 1945

(A) DD Saptagiri

(B) DD International

(C) DD Sports

(D) DD Bharati

Narrow casting has a

(A) mass audience

(B) massive audience

(C) specific audience

(D) non-geographical audience

The title of a newspaper is not
protected by the law of

(A) trademark  (B) evidence

(C) contract (D) copyright
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10.

11.

12.

13.

Ownership of copyright cannot be
claimed except as provided by

(A) authority

(B) popular verdicts

(C) law

(D) publication

Media literacy does not consist of

(A) strategies for analysing and
discussing media messages.

(B) heightened expectations from

media.

(C) respect for the power of media
messages.

(D) knowledge of genre
conventions and the

recognition of their mixing.

The dominant model of development
has in its focus

(A) basic needs

(B) elitist aims

(C) power politics

(D) collective inaction

The  dependency  theory  of
development is supposed to be
understood in the context of

(A) the world system

(B) the continental system

(C) the regional system

(D) the local system

Focus group interviews need a
(A) moderator  (B) recordist
(C) stenographer (D) projectionist

When we prefer the simplest method
for research, it is called the principle of
(A) justice

(B) limited partiality

(C) equal representation

(D) parsimony
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14.

15.

16.

17.

18.

19.

20.

21.

When the receiver is in little need of
information, it is known as

(A) passive search

(B) passive attention

(C) active search

(D) active attention

Mille rate is associated with

(A) print media

(B) audio media

(C) visual media

(D) multimedia

The method of heavy media usage
for a given period of time for
advertising is known as

(A) survey method

(B) experimental method

(C) wave method

(D) exploratory method

The Act that governs the rights and

duties of advertising agencies is

(A) Indian Penal Code

(B) Indian Contract Act

(C) Monopolies and Restrictive
Trade Practices Act

(D) Young  Persons
Publication) Act

Time angle is important in
(A) magazine copy

(B) feature stories

(C) non-news copy

(D) broadcast copy

Who is the pioneer of film language ?
(A) E.S.Porter
(C) M.P.Smith (D) K.T.John

The label ‘Cinema Verite’ means

(A) type of film a documentary
aims to be

(B) quality of life

(C) class of film

(D) creative interpretation of reality

All non-digitised media are now-a-

days identified as

(A) non-digital media

(B) analogue media

(C) non-interactive media

(D) textual media

(Harmful
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(B) D.W. Shields

22.

23.

24,

25.

26.

The traditional approach of providing
stability to a page while designing it
was through

(A) anchoring

(B) small headlines

(C) compartmentalisation

(D) use of excessive colours

More white space on a printed page
can be gained by reducing the
number of

(A) stories

(B) columns

(C) advertisements

(D) pictures

When computer generated pictures or
images are of a mosaic of geometrical
shapes, it is called

(A) cell

(B) stop-frame animation

(C) serrated outline

(D) sketching

The chairman of samachar news
agency when it was formed in 1976
was

(A) Kuldip Nayyar

(B) Inder Malhotra

(C) Mohammad Yunus

(D) Shamlal

Assertion (A) Individuals and
organisations manufacture
pseudo events for  self
satisfaction.

Reason (R) : Press Conferences,
protests and parades are fine
examples of pseudo-events and
media have become highly
dependent on them these days.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A) is false, but (R) is true.
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217.

28.

29.

Assertion (A) Most television
channels depend upon national
advertising for their survival.

Reason(R) : It is cheaper to advertise
on television as it reaches
specific audiences.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A) istrue, but (R) is false.

(D) (A) is false, but (R) is true.

Assertion (A) : For many, corporate
communication is a necessary
evil in an era of globalisation.

Reason(R) : Public relations, as a
tool of advertising, will have to
make exaggerated claims and
distort facts for a favourable
image creation.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

Assertion (A) : The new technology
has made the music recording
industry earn huge incomes.

Reason(R) : File sharing has brought
in both economic and copyright
issue into the domain of legal
conflicts.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A) is false, but (R) is true.
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30.

31.

32.

Assertion (A) : Newspapers publish

more stories on development
because readers prefer them.

Reason(R) : Newspaper managements
prefer  political stories and
therefore editors prefer them.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A) is false, but (R) is true.

Assertion (A) : The new media

domination over the youth has

made the objective
representation of events a clear
possibility.

Reason(R) : the news values of the
traditional reporting practice
have started shifting towards
advocacy as the web world is a
playground for individuals.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A) is false, but (R) is true.

Assertion (A) : In the field of
development communication,
administrators and experts have
not changed their strategies for
long.

Reason(R) : Because the role of
communication in the existing
system is negligible.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A) istrue, but (R) is false.

(D) (A) is false, but (R) is true.
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33.

34.

35.

Assertion (A) Adorno and
Horkhiemer believed that mass
media were a cultural industry.

Reason(R) : Since the media were
producing ‘safe, standardised’
products to suit the needs of the
socialist economy.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

Assertion (A) : Since languages and
other systems are social
products, every society will
have a socially constructed grid
of communication.

Reason(R) : Because language is the
primary means through which
values, and norms of society
are framed, expressed and
reinforced.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

Assertion (A) : A group of German
intellectuals belonging to the
Frankfurt school believed in
the elite cultural tradition of
Europe, Vis-a-vis
communication.

Reason(R) : For them, the mediated
mass culture of the us was
corrupt and low.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A) istrue, but (R) is false.

(D) (A) is false, but (R) is true.
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36.

37.

38.

Find out the correct sequence of

Maslow’s Pyramid of needs

(A) Basic psychological needs,
safety and security needs,
belonging and love needs,
esteem needs, self actualization
needs.

(B) belonging and love needs, basic
psychological needs, esteem
needs, safety and security
needs, self actualization needs.

(C) self actualization needs, basic
psychological needs, safety and
security needs, esteem needs,
belonging and love needs.

(D) safety and security needs, self
actualization  needs,  basic
psychological needs, belonging
and love needs, esteem needs.

Identify the proper sequence of
development support communication
by John. L. Woods :

(A) Knowledge generators,
Political leaders, Intermediate
groups, Knowledge users.

(B) Intermediate group, Political
leaders, Knowledge generators,
Knowledge users.

(C) Knowledge users, Knowledge
generators, Political leaders,
Intermediate group.

(D) Political leaders, Intermediate
group, Knowledge generators,
Knowledge users.

Identify  correct  sequence  of

advertising agencies in India.

(A) Litas, Datara Agency, Calcutta
Advertising Agency, Indian
Advertising Agency, Bombay.

(B) Indian Advertising Agency,
Bombay, Calcutta Advertising
Agency, Datara Agency, Litas.

(C) Datara  Agency, Calcutta
Advertising Agency, Indian
Advertising Agency, Bombay,
Litas.

(D) Calcutta Advertising Agency,
Litas, Datara Agency, Indian
Advertising Agency, Bombay.
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36.

37.

38.

“Bee fRife offh Hgg” i Wel 9 |

e Y |

(A) AR TS ST, S|
AT AT I SMEATTH, AT
TS U9 Wl STEYIRAl, T
SNEYAHT, - Tl STTTIHAT

(B) SNcHIIAT WA W9 I SEYIR,
AR TS S T
I EYIHAT, A TSGR i
STTETIRAT, To-aY i STTTIHAT

(C) waly w3l AR
H  AEYIRAT, G H
YT HAT, SHIAT T UH i
ST

(D) ==& T G W IFEwIR,
WA B MEvEEal, ARl
TG ST, eI e U
St ST, TEAT i STETIHAT

SAFTA. ged N Tud  fosmmEeTe-

HETIh-TaR i 3fed HAFAR o1

(A) TH GoTh, TSHIdH-a], Heaadr
e, T T

(B) wemadl WE, TSHIaeh-~dl, T
ST, T STl

(C) ™ WARRT , T GoTeh, TSTHITH-
T, TeAad e

(D) TSHIAeE-AdT, Teedt d9e, =
T, T el

IRA H IR0 TSIt s HIeTshATaR

ford

(A) fofem, IERT S, otk
Led{cles U], diH,

(B) 3VEsA USeReRNTT USHI, S,
THeAohl USeRETESTT TS=a, START

(C) STORT USidl, el Q@a?as'f\?m

(D) HeTshar Q’S’GTZI%%PT TS,

TEERETET TS, S
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39. List correct sequence of earliest 42. Match the List-1 with the List-II

newspapers published in India in English. List — | List = 11

(A) Brahm,mlcal Magazine (@) Diurna (1) Advertising
Hicky’s Bengal Gazette (b) Solus (2) Journalism
The Harijan

(c) Communis (3) Newspapers

The YOUITI19 India (d) Couranto  (4) Communication
(B) 'é’hehHa}rlJanIM _ Codes :
rahminical Magazine @ () (© (@

The Young India

Hicky’s Bengal Gazette E’;‘)) ‘1" 411 g 2
(C) Hicky’s Bengal Gazette C) 2 1 4 3
Brahminical Magazine ® 3 4 1 5
The Young India
The Hartjan 43. Match the List-I with the List-11
. : atch the List-1 with the List-
() The :lgfi?fn'nd'a List— 1 List— 11
Brahminical Magazine (Film) (Hero)
Hicky’s Bengal Gazette (@) Burfi (1) Manoj Bajpai

(b) Guzarish (2) Ranbir Kapoor

40. Identify correct sequence of Film () Kranti  (3) Hrithik Roshan

Personalities recipients of Dadasaheb

Phalke Award. (d) Zubaida (4) Manoj Kumar
(A) Devika Rani, Ashok Kumar, Codes :
Majrooh Sultanpuri, Dilip Kumar @ () () (d)
(B) Dilip Kumar, Majrooh Sultanpuri, A 2 3 4 1
Ashok Kumar, Devika Rani. (B) 3 1 2 4
(C) Ashok Kumar, Dilip Kumar, © 4 1 2 3
Devika Rani, Majrooh Sultanpuri. D) 1 4 2 3

(D) Majrooh Sultanpuri, Devika Rani,

Dilip Kumar, Ashok Kumar. 44, Match the List-1 with the List-11

41. Match.the List-1 with the gist-ll. List — | List = 11

List -1 List—1I (@) Jurgen (i) Positivism
(House Journal) (Company) Habermas
(2) Antarang (i) ﬁ]"’(‘jr:z of (b) Herburt  (ii) Diffusion of
(b) The Teller  (ii) Hindustan Marcuse  _Innovations

Lever Ltd (c) Emile (iii) Public
(c) Hamara (iii) Air India Durkheim — sphere
(d) Magic Carpet (iv) Mahanagar (d) EM. (iv) Frankfurt
Telephone Rogers school
Nigam Ltd. Codes :
Codes : @ @( (©© (@

(g) (b) (¢ () A 4 3 1 2
‘SRR © 31
Cc 3 1 2 4 © 3 4 2 1
D 4 1 2 3 @) 3 4 1 2
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30. 9RA U ST H UHRE URMTSH
GHTERYAT 1 T&l FITHAMER foid
(A) TNt BT

fesrh! ST ISt

T B

T 47 givear

T B

e et e

T 47 givear

fegrent STt TSt

fegrent STt TSt

STENehet HTfT

T I gfvsar

T g

T 47 givear

T B

STENehet HTfT

&P ST eI

(B)

(©)

(D)

40. TTET IR Hiodh TATS i U i arell
Tohet ik ol T&l Hrotshd | o
(A) g T SN PR, TSwE
oMy, efia FAR
PR, et T
3N FUR, el FAR, o
T, ASTEE
TSTeE oM, Sfaer T, feeta
FAR, 3TIMH FAR

41. g — | & g - 11 ¥ AT A

(B)
(©)
(D)

=i - |
(7T ufsre)

(@) =T 1.

(b) T W

N

(c) zamt 3.

(d)
FRU

~~

~

vy)

~
~POWOFELNMND
j —
~

PR, WAT
~

i

= - 11
()

S 3 gueAT

. RREm R
fafes

T givsar

TR AT
fm fafres

~

NNDWO
~

(d)

WhNFR,O

11

43.

44,

Tt - | et
(@) =g 1. USERENT
(b) grerE 2. SHfesH
(c) =@ 3. PR
(d) HR= 4. FHEATHIE
FHT !
@ (b (© (@
A 4 1 2 3
B 1 4 3 2
C 2 1 4 3
) 3 4 1 2
T - |t gE - 1 9 gaferd &
=t - | =t -1
(fem) ()
(a) =i 1. ST STt
(b) TERY 2. I[WER FR
(c) s 3. s JvH
(d) S=1T 4. HAS FAR
T
@ (b (© (@
A 2 3 4 1
B 3 1 2 4
C 4 1 2 3
® 1 4 2 3
Tt — | it g — 11 9 gAfed
=t - | =t - 1
(8) THgamE 1. UcIeTars
(b) T ARFS 2. TEEER
TAROT
(c) ufel gfem 3. TS &
(d) ST I 4. Thehthe bl
T
@ (b (© (@
A 4 3 1 2
B 3 2 4 1
© 3 4 2 1
) 3 4 1 2
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45. Match the List-1 with the List-I1 :

List— 1| List—11
(@) Wall Street (i) Specialised
Journal journal
(b) The Sun (if) National
Newspaper
(c) USA To-day (iii) Business &
Finance
(d) National (iv) Gossip &
Geographic Crime
Codes :

@ () () (@
A 2 3 4 1
B 3 4 2 1
C 4 1 3 2
D 1 2 4 3

Read the following passage and
answer the questions 46 to 50.

Global village proponents see
the world community coming closer
together as a common culture is
negotiated and, not incidentally as we
became more economically
interconnected. “We are witnessing
the revolution of the empowerment
of the media consumer,” argues
Reuters Television Director Enrique
Jara. There should be little fear that
individuals cultures and national
identities will disappear, because the
world’s great diversity will ensure
that culture-specific, special interest
fare remains in demand. Modern
media technology makes the delivery
of this varied content not only
possible but profitable. As a result of
cultural exchanges, a global culture is
created, piece by piece, but it grows
more variegated and complex along
the way. And even as geographically
based identifies blur and fade, new
subcultures based on shared tastes in
music or literature or obscure
hobbies, grow up. The global village
is here but the problem is erosion of
national sovereignty. The advanced

Paper-I1
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nations of the world through their
multi-national ~ corporations  are
expanding their control over the
international flow of information. As
a result, much of the world may
become even more heavily dependent
on the western nations and it may be
predicted about the demise of native
cultures. National culture is assaulted
by direct satellite broadcasts and
worldwide information distribution
networks. There is a fear about
worldwide democracy. Much of the
world’s entertainment and
Journalism is being provided by a
handful of enormous films, with
invariably pro-profit and pro-global
market political positions on the
central issues of our times. There is
no simple answer to the debate over
protecting the integrity of local
cultures. There is even disagreement
over the wisdom of doing so. Media
literate people should at least be
aware of the debate and its issues and
they may also want to consider the
paradox of what Josef Joffe, editor of
Germany’s Weekly ‘Die Zeit’, calls
the “Soft power” of America’s
exported culture. It “does not bend
hearts” as cultural imperialism critics
contend. Rather, “it twists minds in
resentment and rage”. He points to
data collected by the Pew Global
Attitudes Project.  When asked if
they “like American music, movies
and television” large percentages of
citizens in England (62%), France
(65%) Germany (67%) and Italy
(69%) said “Yes”. But when asked if
“its good that American ideas and
customs are spreading”, other large
percentages of people in England
(33%), France (27%), Germany
(24%) and lItaly (43%) said “no”.
Like most debates over mass
communication the simple answers
aren’t always the correct answers.
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45. T — | % g - || | gAferd
[

o - -1
(a) a1 Wie 1. foemga
STl afrehT

(b) 3@ 2. A
TR

() 3w@Ue 3. @™
fa=r

(d) vFet 4, ORI G
STORTY

—

(=N

@ () () (@
A 2 3 4 1
B 3 4 2 1
C 4 1 3 2
D 1 2 4 3

frafafaa e %1 ufgd 2R uee g
46 ¥ 50 T 3T BT ;

Af¥erss UM & YAl ® o0l & 6
forva T TR U Qe TEhid o ot Teh a8
% FH INENH G F S € A 6
R TR | Hh 37 &1 3T THel
o IR €T ¥ R T T W 1R & =96
T | T fefaeH SRRF T SIRT, #
T ¢ o “gw Hifean & Suwiere o dha o
T et desietl I Sgial o e &1 W & 17
TET U SR T BT T & fof st
TEPA 31T LT Ted= aR-g¥ T & S
Tk forea st W fafaudr a8 gffvea sam
o Gepla fafere, faviw o = e fgom
et =St |7 § S ¥E |

aMyh wifean a3 fafy=
T i ST B T Hael grHrvad It
€ afcer 30 RIS T GIRT off S € | HiRgpiaeh
IMEH-USH % UNOTH H U dfyash WEhid
THToT BT & | ST Zhel-ghsl | e 4 ferm
3T 3T 3T BIAT Tl Sl & | S fimifereh
A & e 9 IR e & & 96 S §
e UEr TEpial T SUGERAl i S el ©
W TH T W R T F9H et =elt STt € |

S-63-13

13

dfkes T W AN dF € W oSEE e
T ST T g el 879 & ¢ | a9 &
foeplad T U S Mt o SR e
% AL TolE T ST STHT @ € | Sheh
IR 9 & W1 § 6 fova w1 SAtaeie W
UTe=Et 9T U g AU ST el =l 5
@ T, g 3 afgsgamtt w1 g € 6
THY TSI WEHTT G & foTT e & et
T | UL G P SUE TR
(TRFE WORS FeHhed) 3 gaT &
farveeadt foeret & Set & gHifqar mer @
& | favaeamdt s wnitd = 1 off U TRt
faemm € | 39 % 3R | fova & TS o
THINAT Fad™ 58 TH W F9 T 93 52
TAseMT % g1 | g § 31X o g6l WRR 9
Afvaes IR 1 &H TEd § | s Isifas
fed T off T g UEET BT € | W
TR Dl STESAT Pl TR @ i aR== |
ST I TST ST U BT ST &t € |
FE T 99 ¥ TEHA f & § 6 39 fa W
IW ge I HIRRT A F =few | Hifear
TERT ol T&H & TIET 1 IAT BT M AR o
T 91d W 7 AR & Tehd & ST STHAT & U
IAliess I “S Sfie” & GHes Sh® SiE =
foRemdt &9 ° Fet off 5 mies @
G “HA AR & | T “g3F &I aRarad
T OHA 1”7 UE WEHOE U &
AR hed © | dfosh, T “femmT =t foafo
AT &, TRTSHIT AT & T4 AT i | b Tefierer
Ufeegs Hiside gRT Gl el i o 3%
S AF Ko | T8 59 gST T {6 A
FA & 97 Al AIHI AN A W TS,
ST $eivE (62%), %iT (65%) STHAT (67%)
3T 2ol (69%) WHST & | W o = 9
N THR AT 37T § 27 A TgArd 1 I ARl
T o, fSTEd deis (33%), Hid (27%), STHAT
(24%) 3T Teodt (43%) & o ST & |
SHEAR & &F T ST {oh SRR uRerErst |
BT 3T & foh TReT o WY ST g0 Tl 3T
T T |
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46.

47.

48.

What is the major characteristic of
the global village ?

(A) Community coming closer

(B) Having common culture

(C) Less geographical boundaries
(D) All of the above

What are the negative elements

reflected by the global village ?

(A) Threat to national sovereignty,
national culture is assaulted by
various elements, dominance of
few media firms.

(B) Common culture is negotiated,
national identities are
disappearing, global culture is
created, national sovereignty is
not on stake.

(C) Control on flow of information,
demise of native culture,
national identities are intact.

(D) Community comes closer,
media consumers are powerful,
content delivery is tough and
runs in loss.

How does the global village impact

cultures ?

(A) Peoples are scattered and long,
not connected to any one else
and away from media.

(B) Close to each other, cultural
exchange is not possible,
identities are clearly identified,
multi-national corporation are

expanding.
(C) Individual cultures will fade,
scope of varied content,

cultural exchange is possible in
high order, tastes of people
matches with each other.

(D) Western nations are
dominating, media is controlled
by many organisations, local
cultures are protected.

49,

50.
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What are the research findings in
regard to  American  cultural
products ?

(A) People of many countries are
readily accepting American
ideas and customs.

(B) People of many countries are
only accepting Americans
music, films and television.

(C) People of many countries are
neither accepting American
music, films and television nor
ideas and customs.

(D) People of many countries are
accepting  both  American
music, films and television and
also ideas and customs.

What is the crux of the passage in
fine ?

(A) Simple answers are always
correct, America’s culture
always bends hearts, it never
twists mind in rage.

(B) People from England, France,
Germany and Italy accepted in
low percentage that they like
American music, movies and
television.

(C) Simple answers are’nt always
the correct answers, American
music, movies and television
are liked by most of the people
from England France, Germany
and Italy.

(D) Media literate people should be
aware of many issues, western
nations do not dominate in
information  flow, cultural
imperialism is appreciated.
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46. Afvae M i G g U9 T B © 2

(A)
(B)
(©)
(D)

TR ST U T & AT 3T
Qreit HEpI I &
“fiifeter dATeT i

S Tt

47. dfvaw um ¥ fH9-fhg TE & THRIHS
e o 31 € ?

(A)

(B)

(©)

(D)

L AT | & H G,
T TP i e et fafe=
T 3T

e T T &, Afvash Tl
1 fmror, Ui sntyae Wt TRt
TRE T AT T T BT |

YT o Hallg O¥ G, ST
TEHid &1 T e, T TEaH
T HEH & |

TEE W WS I, Hitear
SUMIERTS I dehd B Se,
[ o7 FHTOT ST, e o =
T TIRT HEAT |

48. ATvash T GEHAAT B HH TG STord

g7
(A)

(B)

(©)

(D)

S-63-13

A feER, e, TH W 9
-7 & HifedT i Ugd I 5T
B E |

AT TH W F G B § |
BT, UEEH S § Ul S
Thell &, TG Ufa=H sed =t
ST & |

AR G&Hfa 9 B S g,
e o faferr s G9eET gt
¥, AEHaE AEHEIH B aE
A WX BT 99 BT €, S
S-S U T O et & |
Oy S T 3Tfaeh T, Hitear
FE TS & Bl Gereld erdr
T |, TR TR Wi far
ST & |

49.

50.
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3TN W SR o I | I &
STt T et € 2

(A)

(B)

(©)

(D)

FT I & T IERH foAR 3T
ARt & 9 T W w@HR
IWEE |

HE 3TN P T 9% SERD! Gid,
fthe & 2feiforT ol PR W T
T

HE I & AN 7 o SR G,
fthe o 2fetforT ol PR W T
£ 3T 7 & =&t & faami 3ii¥ Ifd-
et =7 |

FE M & o R G,
Tthoe o 2fetforst e Fet o foart
EWHX I T E |

TH TRIYT T G T ¢ ?

(A)

(B)

(©)

(D)

WA IW T Wel B & |
3TN B TEHA BHIM g8T B
uRatad et & | 3 A o fgmm
S H T AH ¢ |

TEd Y WIEEl B WeR o &
fe o omftewl dia, fwew «

SfeAfersT ol 78T &d & |

WA S eI W TEl OB,
MR O, fhew o fafos
TATS, W, ST SR Al &
SRR AN % FRT T89S fohar
ST & |

FETA BT AMEY, UREH oW
T o e H ST STTe e
TEd, Gipiae  SUHAE i
TR AT AT |
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